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Sales resumption

Digital Channels resilience

Consistent gross margin management

EBITDA Marginin line with pre pandemic
levels

Clube BK already represents 21% of total
revenues with more than S million users

LLTTTIRRNANAN

Commitments to society




R$ 8”' million

Net Operating Revenue

R$ 258 million

Digital Channels Revenue

R$ 'al milhdes

Adjusted EBITDA and Adjusted
EBITDA Margin (12.6%)

R$ 62 million

Operating Cash Flow

BKB

SENERSIEIEES

+21% +600%

PLK

Souce BK Brasil N ote 1 Following the RBI calculation methodology, it considers sales of Burger King restaurants operated by BK Brasil that have been open for more than 13 months and Popeyes restaurants open for more than 17 months compared to the same
period of the previous year Additionally, restaurants entirely closed for more than 7 consecutive days within @ month are excluded from the comparable base Note 2 Adjusted EBITDA is a non accounting measure adopted by the Company, which corresponds to
EBITDA adjusted by pre operating expenses, expenses with mergers and acquisitions, and other expenses, which the Company’s Management believes are not part of the normal course of business and/or distort any analysis of the Company’s operating 3
performance, including i write off of property and equipment ( obsolescence, gain ( from asset divestments an d provisions of impairment) and ( costs with stock plan.



RESTAURANTS NETWORK

BURGER KING NETWORK
(# of restaurants)
| +28 !
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TOTAL OF COMPANY’S RESTAURANTS
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1Q21 2Q21 3Q21 4Q21 1Q22
0 maLL M N uNE [ FRee STANDING [l POPEYES |~ FRANCHISEE

Source: BK Brasil / 1. Mall: Shopping malls, hypermarkets and air | road terminals; In line: Stores with direct access to the public thoroughfare, which ha



BURGER

NET REVENUE AND SSS L

NET OPERATING REVENUE AND SSS'
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Strong recovery of total sales, even with the Omicron impacts at the beginning of the quarter

With less restrictions, SSS at another level in April

Source: BK Brasil | Note 1 Comparable sales growth in the same restaurants: : 1 Following the RBI calculation methodology, it considers sales o f Burger King restaurants operated by BK Brasil that have been open for more than 13 months and Popeyes
restaurants open for more than 17 months compared to the same period of the previous year. Additionally, restaurants entirely cl osed for more than 7 consecutive days within a month are excluded from the comparable base
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SALES DIGITALIZATION

DIGITAL CHANNEL SALE
(R$ mm)

59.3% -
258

162

1Q21 1Q22

59.3% increase versus 1Q21, accounting for
32.6% of the Company’s revenue.

Source: BK Brasil
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CRM

APP
* Up by 369% in the Company'’s total sales

More than 30% of transactions

already identified

representation versus 1Q21 and by 14%
versus 4Q21

* 12 million users registered in our CRM

Source: BK Brasil

LOYALTY

CLUBE BK
* 5 million users

21% of Company’s total sales

Delivery

* 14% of Company’s total sales

TOTEM .
»  70% of our operations covered by our

*  16% of Company’s sale

* >500 restaurants in 1Q22

hybrid delivery or 1P

E-PAYMENTS DELIVERY

&

E-PAYMENTS
+ E-Wallets (AME, PIX, RecargaPay, MercadoPago)
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COGS, SELLINGEXPENSES AND G&A

COST OF GOOD SOLD SELLING EXPENSES IN RESTAURANTS GENERAL AND ADMINISTRATIVE EXPENSES
(% of net operating revenue) (% of net operating revenue) (% of net operating revenue)
-90 bps
_490 bps -1 270 bps i Ly 1
. (1)
20.9% 41. 5% 2% 58. 8% 5.5% 4.6% 5.6% 5.4
38 4% 38 3% 36 6 o 49 3% 45.2% 46 1% 0.0%
. 4.9%
1Q18 1Q19 1Q20 1Q21 1Q22 1Q18 1Q19 1Q20 1Q21 1Q22 1Q18 1Q19 1Q20 1Q21 1Q22

[ DESPESAS GERAIS E ADMINISTRATIVAS CORPORATIVAS [l OUTRAS DESPESAS

CRM, revenue management and renegotiations allow strong recovery in gross margin

Operating leverage in expense lines linked to digitalization strategy

Source: BK Brasil
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ADJUSTED EBITDA,NET INCOME AND LEVERAGE e

ADJUSTE EBITDA! AND ADJUSTED NET (LOSS) INCOME NET DEBT AND LEVERAGE
EBITDA MARGIN (R$ mm and %) (R$ mm) (R$ mm)
7.5% 12.9% 2.1% -5.7% 12.6%
418
+132.8 mil
-170
-636
-162.4 1Q18 1Q19 1020 1Q21  1Q22

1Q18 1Q19 1Q20 1Q21 1Q22 1Q18 1Q19 1Q20 1Q21 1Q22

[ ADJUSTED EBITDA —@— ADJUSTED EBITDA MARGIN F0 NeT DeBT NET DEBT / ADJUSTED EBITDA

Sales recovery and better profitability contribute to the improvement of the Company's operating result

Strong capital structure to support growth

Source: BK Brasil | Note: 1 Adjusted EBITDA is a non-accounting measure adopted by the Company, which corresponds to EBITDA adjusted by pre-operating expenses, expenses with mergers and acquisitions, and other expenses, which the Company’s Management
believes are not part of the normal course of business and/or distort any analysis of the Company’s operating performance, including: (i) write-off of property and equipment (damages, obsolescence, gain (loss) from asset divestments and provisions of impairment); 9
and (i) costs with stock plan.



CAPEX (R$ mm)

,—+3.0A)_¢
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OPENINGS, EQUIPMENTS AND TECHNOLOGY

FLUXO DE CAIXA OPERACIONAL (R$ mm)

17.0 [ 13.4 1 62.0
,,,,,,,,,,,,,,,,,, [ 7.8 [
119.8
-103.8
Operating Cash Operational  Depreciation and Interest, charges Change in Change in other Operating Cash
Flow 1Q21 result amortization and others working capital assets / liabilities  Flow 1Q22

10



KiNe Popeves

ESG Highlights e
. . Campaign: Fome de
Project: Arredondar Campaign: Votacio Democracia —_—

VOTANOREALITY?
o o VOTENA VIDA REAL TAMBEM.
9

arredondar

vocé faz a diferenca

FO.
DEDEMOCRACIA

Apresente seu titulo de eleitor e
ganhe aquele descontao exclusivo

Tire seu Titulo de Eleitor até 4 de maio

. . k h i
Click here to watch the campaign Luick here to see the campaign

Source: BK Brasil


https://www.youtube.com/watch?v=xI8QhEoUfRM
https://www.instagram.com/p/Cc1jJyOshMe/

Trafficrecovery

Gross margin maintenance

Expansion of our brands

Source: BK Brasil
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luri Miranda
CEO

Gabriel Guimarades
CFO and IRO

Paola Pedrinola
IR
IR Team

IR Contact:
www.burgerking.com.br/ri

DISCLAIMER

This presentation contains general information regarding the business and strategies of BK Brasil Operagdes e Assessoria a Restaurantes S A and its controlled companies (“The
information contained herein is in summarized form and does not purport to be complete Due to this fact, one cannot rely in its completeness or accuracy and no representations or
warranties, implicit or explicit, is made concerning as to the completeness or accuracy of the information contained herein

KING PoOPeyes



